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have spent the past week partici- 

pating in a conference titled 

“Spirituality in Education.” 
Though the focus was on “education 
and the heart of learning,” 1 could not 
help but notice that this could easily be 
rephrased to speak to “Architecture and 
the Heart of Placemaking,” for there 
are no boundaries for the need for 
compassion in all of our professions — 
in all of our relationships. 


Given the world we have created, the 
numbers of bodies we are populating it 
with, the rate we are introducing new 
technologies, information and waste, 
and our sheer power to effect, compas- 
sion or “secular ethics” is our only 
hope for survival. It is also quite possi- 
bly our greatest opportunity for health 
and happiness. 


Parker Palimer, a writer, teacher and 
activist for educational change talks of 
our “disconnection of self from the 
world.” This disconnect can be brought 
back into relationship by rediscovering 
the sacred. The sacred, not in a reli- 
gious sense, but in the “simple respect 
for otherness.” That the “other” is seen 
as the beauty of pluralism.. .of diversity. 


At the same time we might also look at 
the “precious inwardness of otherness.” 
When we stop looking at the world 
around us as an assembly of dead mat- 
ter, or “otherness” to be over-powered, 
we will begin to act and design in com- 
passion for the hidden wholeness— 
community. This reclaimed state of true 
community will only come when we 
act with humility, Then, the architect 
in us will recover our capacity for won- 
der and surprise. ..true creativity. 


So our conference at Stapleton will 
hopefully begin to challenge our way of 
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doing architecture, as we challenge 
how we fit into a larger picture. As Dr. 
Rachel Naomi Remem states in her 
work in helping medical students and 
practicing physicians deal with their 
own brand of isolation and disconnec- 
tion, a disconnection from their feel- 
ings and seeing their patient as a whole 
being, states “compassion is not 


AIA Cotorapo Dues RESTRUCTURING 


n 1994, an organizational vision 
was developed to create a “unified 
AIA” in Colorado. During the 

course of 1996, three issues threatened 

the ability of the local chapters and the 

state AIA organization to achieve this 

unified version: 

* An unequitable dues structure at 
the local level 

° A growing dependence on “spon- 
sorship revenues” for operating 
expenses 

° An impending threat of jeopardiz- 
ing current program and member 
services 

Goals of Dues Restructuring: 

° Create an equitable dues structure 
for every member of the AIA in 


Colorado 

e Restructure AIA Colorado dues to 
$273 

e Restructure Professional Affiliate 
dues to $250 

° Eliminate local dues 

* Provide each local chapter with a 
$10,000 grant 

° Operate the central AIA office sole- 
ly off of dues revenue (not sponsor- 
ship revenue) 

e Create a single organizational bud- 
get for the centralized AIA office 

* Create a shared office staff of five 
(5) full time staff members respon- 
sible to the state and each local 
chapter equitably 

e Provide equitable member services 


—David Barrett, AIA 


thought, it is remembered.” We are 
compassionate when we find ourselves 
connected, Then it is natural. Dr. 
Remen suggests the first step is for us 
to drop our 
masks of pro- 
fessional- 
ism...the 
costume of 
competence 
and isolation 
that are worn 


out of fear, 

The Dali 

lanaco David Barrett, ATA 
Conference Chair 

veyed to us 


at this conference a vision for the next 
millennium, He conveyed that “Human 
compassion is the basis of survival. We 
need more self confidence in our abili- 
ty to change.” His call for “secular 
ethics” needs to ripple through all of us 
and our professions. His sense is the 
independent western mentality must 
see that beyond the social necessity of 
this view, lies an attraction to our com- 
mon desire for the personal benefit of 
health and happiness. In this way, we 
all can enjoy such ellusive benefits. 


Plan on coming together October 17- 
19 to challenge the status quo. Let's 
begin to redefine our roles as architects 
as we enter the new millennium. 


to each AIA member, regardless of 
where they live 

e Provide equitable local chapter ser- 
vices to each local chapter 

* Retain local chapter board leader- 
ship and local chapter program 
delivery 

* Retain local chapter decision-mak- 
ing over local programs and bud- 
gets 

e Provide six technical assistance site 
visits annually to each local chapter 
and leadership 

e Offer increased levels of adminis- 
trative assistance to the unstaffed 
chapters 
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The Colorado Architect is the monthly 
publication of AIA Colorado, AIA 
Colorado South, AIA Denver, AIA 
Colorado North and AIA Colorado West, 
and is provided as a service to members. 
Submit your article by mail, fax or e-mail 
(aiadenco@aol.com). Deadline for all 
newsletter material is the 1st day of 
each month previous to publication. 
Submissions are edited and published as 
space allows. Letters to the editor, 
suggestions, comments and encourage- 
ment are welcome. Expressed opinions 
and statements in this newsletter do not 
necessarily represent the opinions of the 
AIA Colorado Board of Directors 

or its membership. 
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CoLtoravo 

Arcu ITECT EprroriaL 
CALENDAR 

Aucust THROUGH 


DECEMBER 1997 


August Career Path Diversity 

September The Business of 
Architecture 

October Women in Architecture 

November Client Responses 

December Living Treasures 


Letters, articles and comments are 
always welcome. The deadline is the 
first day of the month preceding the 
month of publication (June 1 for July 
newsletter). Submit your information 
by mail, fax or e-mail: AIA Colorado, 
1526 15th Street, Denver, CO 80202, 
303/446-0066 (fax), 
aiadenco@aol.com (e-mail). 


PRESIDENT'S Messace 


n a cold night in 1980, a lone 

transient lit a warming fire in a 

corner of the vacant historic 
Mount Saint Gertrude Academy in 
Boulder, setting it ablaze. Unbeknownst 
to him, he had touched off a maelstrom 
of controversy that would pit preserva- 
tionists against community for the next 
16 years. Caught in the middle was the 
partially burned out masonry shell, now 
without a roof—an irreplaceable link to 
Boulder’s past, whose continued exis- 


tence was as vulnerable to the elements 


ago to make way for the Adams Mark 
Hotel addition in downtown Denver. 
Like the Academy, the paraboloid was 
passing through a time where its useful- 
ness could only be defined in economic 
terms: our leaders lacked the aesthetic 
vocabulary to define it in terms of a 
community asset. Historic Denver, the 
AIA, and many other organizations ral- 
lied on its behalf, but it was razed any- 
way. Now gone, it is irreplaceable. 


In the light of a long historic perspective, 


———E all buildings 


“It is a sad fact that ... many American 
children grow up in communities where the 
only tangible links to their heritage are 
local cemetery tombstones ...” 


LT 


as the passing notions of a host of devel- 
opers. 


In 1990, the property, unbelievably still 
standing (probably due to a slow econo- 
my and a great deal of luck), was 
acquired by a group of dedicated local 
citizens who formed a development 


I.M. Peis Hyperbolic Paraboloid 


company with a vision of the possible 
and a passion for their community's her- 
itage. Little did they know that their 
commitment would be continually test- 
ed, extending beyond their pro-forma, 
balancing market conditions against their 
vision. Now over 100 years after the 
“Academy's” story began, this chapter of 
the building’ history looks to end happi- 
ly, with preservation work underway and 
the adaptive reuse for seniors housing 
promising to extend its useful life anoth- 
er hundred years. 


It is a sad fact that in a time where many 
American children grow up in communt- 
ties where the only tangible links to their 
heritage are local cemetery tombstones— 
real, significant historic structures run 
the risk of demolition simply because 
they have outlived their perceived eco- 
nomic usefulness. The lack of vision and 
leadership by owners of these communi- 
ty assets places at risk useable structures 
poised for a new chapter in their history, 
and the history of the community they 
inhabit. Where the Mount Saint 
Gertrude Academy is an obvious treasure 
that is unarguably preserveable today, 
there was a time not so long ago where it 
was seen as a liability, allowing it to 
stand fallow and at risk of destruction. 


A different story, but with a sad ending, 


is LM. Peis hyperbolic paraboloid at 
Zeckendorf Plaza, destroyed two years 
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that have 
endured the 
ravages of time 
and redevelop- 
ment enjoy a 
cherished 
place in their 
communities if only for their age, their 
historic value notwithstanding. However, 
truly historic buildings—buildings 
which have played a significant role in 
the creation of a vital urban fabric, and 
those heralding the arrival of important 
changes to a community—these valuable 
buildings must first survive that awk- 
ward traverse from the end of their origi- 
nal use to a time when a new use is 
devised by minds that can see beyond 
fashion, to stand long enough to become 
regarded as historic. 


If familiarity breeds contempt, then all 
buildings at one time or another are at 


Structural 
Engineers 
Serving All 
Of Colorado 


Monroe & Newell 


Engineers, Inc. 
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Steven Walsh, AIA 


risk of being razed. We must endeavor to 
identify those buildings and places that 


require our careful stewardship until 


Mt. Saint Gertrude’s Academy 


enough time has passed that our com- 
munities can once again see these impor- 
tant structures for the historic role they 
play in communicating with past genera- 
tions in a way no photograph or written 
word can. 


As architects, we must place all our 
resources into preserving these treasures 
until they can be seen by the public and 
their owners as the community asset 
they are. It is important that architects, 
of all citizens capable of this interven- 
tion, take the lead in this effort... yet 
another opportunity to rediscover the 
spirit of being an architect. 
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Fax (303)-623-6602 
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Your Marxetinc STAFF... 


eve all heard it... and many of 
À j you probably still wonder: 
what do marketing people do? 


What are they supposed to do? Over the 
next few months, we would like to shed 
some light on the marketing person’ roles 
and the collaborations necessary for suc- 
cess. Gathering experiences and knowl- 
edge from Debbie Hindman, president of 
SMPS Colorado Chapter, and from 
ISABELLE, a marketing consultant to the 
design industry, we will speak on behalf 
of marketers and address the concerns of 
design professionals. 


We hope to communicate and clarify the 
role of a marketer in a firm, to help prin- 
cipals and technical team members 
understand how a marketer can interface 
with them, to describe typical responsibil- 
ities a firm can expect of a marketer at 
various levels, and to look at what the 
20th century marketer can contribute to 
a firm. 


Marketing as a Team Effort 


We probably need no reminder that in 
many firms a gulf exists between tech- 
nical and non-technical team members. 
Yet the effectiveness of marketing 
efforts is contingent upon a collabora- 
tion between marketers, management 
and technical staff. 


Professional services marketing should 
be viewed as a team sport. A successful 
marketing team embraces these three 
skills: Professional/technical, 
Sales/Business Development, and 
Communications. Members of the team 
may possess some degree of proficiency 


GUY'S FL@DR SERVICE INC. 


2050 West 9th Avenue 


Denver, Colorado 80204-3846 


(303) 623-419) 
Fax (303) 623-4820 


in all three categories, but each will be 
stronger in certain areas than others. 
To score and win, the Strategy is to 
capitalize on each team member's 
unique strengths, 


A marketing person can grasp the com- 
panys vision, identify with it and 
embrace it as their own. Most impor- 
tantly, marketers know how to commu- 
nicate that vision in-house and to 
potential clients. They work hard on 
creating the valuable relationships that 
will benefit the company in the long- 
term and partake in the essential activi- 
ties that perpetuate the firm’s life in the 
short term: bringing in business, 


Simultaneously, marketers understand 
the importance of utilizing manage- 
ment and technical staff for some of 
the new business tasks. Indeed, clients 
value direct contact with the persons 
who need to listen to design and pro- 
duce their project. 


The mysterious factor of chemistry 
between client and architect has proven 
to be as important as experience in 
securing work. Principals are realizing 
that they cannot expect their marketing 
staff to be the primary source for secur- 
ing new projects, but rather to prepare 
the ground work for and with them. 


Acting as a coach, the marketer 
researches, communicates, strategizes; 
armed with that support, the players 
are able to run with the ball ... they 
can present their expertise with confi- 
dence. As valid as it is for any team 
sport, the success or failure of sales in 


Since 1942 


bility and low maintenan 


Wuar DO THEY DO? 


the design and construction industry 
depends on a proper understanding of 
expectations and the clear definition of 
team responsibilities. Marketing using 
the team approach produces results 
and helps engage the entire firm in its 
own future. 


ATTENTION 
Associates 


his is a notice to all associates 
to keep your eyes open for 
future information on the 


upcoming associate/intern seminar 
this fall. Plans are to hold a one-day 
seminar to address issues specific to 
associates. The meeting will be in Vail 
and will feature several interesting 
speakers. So plan to spend a cool and 
relaxing day in the mountains getting 
to know your fellow associates and 
learning more about how to take full 
advantage of your time as an intern. 


just received the May issue of the 
| Colorado Architect and throughly 

enjoyed reading it. The Editorial 
Board is doing a terrific job making 
our key communication pipeline more 
effective and more enjoyable. The 
Colorado Architect is getting to be a 
very good little publication. Hope we 
can keep it up!—Bill Tracy, AIA 
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SPREAD THE Worb... 
18 MONTHS FOR THE 
PRICE OF 12 


AVAILABLE Jury 1997 


IA Colorado is pleased to 

inform all non-members that 

Starting in July of 1997, all new 
AIA Colorado members can participate 
in the 18-for-12 program sponsored by 
AIA National. The 18-for-12 program is 
simple and a great deal. All potential 
members joining and paying their 1997 
dues (one year’s worth) on or after July 
1, 1997 will be active members through 
December of 1998. 


That allows for an extra six months of 
all AIA membership benefits and 
Opportunities! For a membership appli- 
cation, 1997 dues rates, and any other 
information about the 18-for-12 dues 
program, please call Terri Taylor @ 
303.446.2266, or stop by the AIA 
Colorado office at 1526 15th Street, 
Denver, CO 80202. 
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CONTINUING EDUCATION OPPORTUNITIES 


Producers’ Council Stick Program 

The 1997 Stick Program, sponsored by 
the Producers’ Council, is available for 
architectural firms to sign up for a free 
lunch while learning about technical 
product information and design assis- 
tance. Call Charlie Davis at 
303.733.2476 for an appůcation!. Wy , 
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Redefining thtProfession 
ETO tae 


Ad 


C EEEE 


Breakfast Roundtable Discussion 

Series: 

Redefining the Profession 

“Defining Your Ambitions” 

August 21 

7:30-8:30 AM 

Last of a five-part series sponsored by 

the Denver Design Build Committee. 
a Free. Two Learning Units. Register in 


„advance. Call AIA office at 


303.446.2266. 


Drarts We tt RecerveD AT CONVENTION 


he 1997 A201 and B141 semi- 

final draft revisions were dis- 

tributed to members at the 
annual AIA Convention held May 15- 
18. Two forums and a panel discussion 
were conducted during the convention 
to familiarize members with the 
changes to the documents. B141 in 
particular has changed considerably; 
instead of a single agreement form, it is 


+ 


The new B141 contains a more 
explicit description of the scope of 
services 


The expanded preliminary project 
information in B141 provides both 
parties a more complete knowledge 
of their assumption and expecta- 
tions 

The new B141 is very realistic; that 
is, it does a good job of explaining 
what is currently going on in prac- 


b SEE ~ now a kit of standardized parts. Initial à 
Designing feam ajA tice 
X Sy i c~> : ; : responses to the revisions to both doc- 
Building Design Communications Committee iy : @ Revising A201 i a ith 
July 17 Derin uments were very positive, and includ- evising A201 in concert wit 
y ~ 3 8 ed the following: B141 has ensured that both docu- 
7:30-8:30 AN OY “Drawing Shortcuts slide show” : 
«a. i ments are coordinated 
Fourth of a sored brown bag workshop 
\ @ The new, modular format B141 pro- Those familiar with the old A201 


by the Denve 
Committee. Free. Two Learning Units. 
Register in advance. Call AIA office at 
303.446.2266. Final date is August 21. 


Design Communications Committee 
meeting 

“Learning about the Internet” 
brown bag workshop 

July 17 

Noon at the AIA offices 


August 21 
Noon at the AIA offices 


Do you need continuing education 
learning units? Come to the AIA 

offices and check out some of our 
educational videos for credit. Call 
Andrea at 303.446.2266 for more 
info. and a list of videos available. 


IA Colorado has an excellent 

resource/reference area. 

However, the current demand 
for more information on Colorado 
architects and firms has increased 


dramatically. 


AIA Colorado has an outstanding 
referral service, but very often people 
want more information than we are 
able to provide through the referral 
process. 


Those looking to hire an architect are 
more impressed by visual images and 
pictures of actual projects. Those 
curious about the Colorado Job 
Market are interested in seeing the 
actual finished products of our design 
professionals. 


Therefore, AIA Colorado is proposing 
to update our current policy regard- 
ing our Firm Profile Supplement 
Booklets. The booklet format consists 
of a cover page and five one-sided 
pages which feature projects of the 
firm’s choice. This can either be five 
separate projects or five images of the 
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same project. The cover page may 
contain any information about the 
firm, e.g. a listing of current & previ- 
ous projects, firm specialties, web 
page, if available, and any other perti- 
nent facts. A piece of letterhead works 
well as the cover page. 


The charge to have a Firm Profile 
Supplement Booklet is $25.00 fora 
period of six months. At the end of 
the six-month period, updates and 
revisions may be made to the existing 
booklet, or the same one can be used 
for the next six months. 


This is something that has not been 
available to statewide firms in the 
past, and it is a great way to get infor- 
mation about your firm out to those 
who want it. This is another exclusive 
AIA member benefit. For more infor- 
mation, and to get your firm listed 
immediately, please call Terri Taylor 
or Andrea Nicholl @303.446.2266 


COLORADO’S PREMIER 
MASONRY UNIT SUPPLIER 


vides flexibility by allowing owners 
and architects to select from groups 


of services 


will be comfortable with the new 
A201 


Please support the advertisers 
who have helped make this 
publication possible 
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s the largest selection of natural 


stone products available in Denver, with over 3,000 slabs in stock, 
145+ colors of marble, granite, slate and limestone, and sizes ranging 


from 4” x 4” to 24” x 24”. 


More options. 
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More than a great choice - it’s the natural choice. 
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A Chapter of The American Institute of Architects 
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fon Colorado South Chapter ] 
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Treasurer....Douglas E. Hahn, AIA 
Secretary ....Michael A. Cook, AIA 
Director .....Michael Collins, AIA 
Director .....John Goodloe, AIA 
Director .....Richard Gordon, AIA 
Director .....Valerie Stengel, AIA 
Director .....Belinda M. Zink, AIA 
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Past President.....Clifford Taylor, AIA 


Ni W Mı MBER 


Dennis Ashley 


M. A. Mortenso 


Robert Binder 


F IRM P ROFILE: 


& WHITAKER 


ERGENSEN, OBERING & 

WHITTAKER, PC. is a 

Colorado Springs based archi- 
tecture and planning firm. The firm has 
a wide variety of experience in archi- 
tecture and planning projects includ- 
ing both commercial and residential. 
While the majority of projects have 
been along the front range of 
Colorado, the firm has also done work 
in New Mexico, Oklahoma, Texas and 
Nebraska. The principals are D. Gene 
Yergensen, Steven Obering, and Larry 
Whittaker. Steve Obering and Larry 
Whittaker have both served as 
President of the Southern Colorado 
Chapter of AIA. 


Etan 


Association of Christian Schools 
International Headquarters 
Building 


The staff currenty consists of 11 
employees, 5 who are registered archi- 
tects in Colorado as well as various 
other states. CADD has been used for 
over ten years. Recently, Brian Calhoun 
was promoted to Associate after 
becoming a Board Certified Architect. 
Also, James Depatie was named the 


Director of Planning Services. He has 
over 20 years of experience in master 
planning, zoning and development. 


This marks the 26th year Yergensen, 
Obering & Whittaker and its predeces- 
sor firms have been in the architectural 
profession. Some of the firm's most 
recent projects include: 


Plaza of the Rockies—Renovation of 
Lobby and Common Areas 

Old Town Guest House—Bed and 
Breakfast 


Ent Federal Credit Union Galley 
Branch 


Springs Fabrication—Manufacturing 
Plant 

Maharishi Ayer Ved Products, Inc.— 
Office Warehouse 

Jose’ Muldoon’s—Restaurant Remodel 
Niebur Office Building 

Ent Federal Credit Union-Bon 
Branch—Renovation and New Drive 
Up Facility 

Ent Federal Credit Union-Galley 
Branch—New Facility and Drive Up 
Ent Federal Credit Union-South 


Preservinc Movernism?????? 


he AIA 25 Year Award, a major 

publication by the University 

of Chicago Press, a flurry of 
media attention while in design, and a 
history of controversy that continues 
today, all describe the United States 
Air Force Academy. Many of us take 
for granted the fact that such an icon 


is in our own backyard, and that is 
unfortunate. By now, the bad examples 
of modernism are disappearing (and, 
without doubt, some good examples 
also). The good examples that remain 
must be preserved which is an idea 
that the true modernist practitioners 
might find distasteful. 


Whether it is the case study houses, 
the work of Gropius, Mies, Johnson, et 
al, or the corporate image designs by 
SOM, these are important our society's 
development and our profession just 
as Post-Modernism will one day be. 


My purpose in writing this piece is to 
raise some pertinent questions about 
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YERGENSEN, OBERING 


Branch—New Facility and Drive Up 
Ent Federal Credit Union-Fintridge 
Branch—Expansion and Drive Up 
Addition 

Western National Bank Office 
Building—Lobby and Common Space 
Remodel, Tenant Finishes 

Corporate Drive—Office Warehouse 
Printers Park Medical Building—pro- 
posed 

University of Southern Colorado 


Niebur Office Building currently 
under construction 


Walking Stick Apartments 

Calhan Schools—Classroom and 
Gymnasium additions and remodels 
Criterium Bike Shop—Winner of 
Partnership for Community Design 
Award 

Market at Chapel Hills—Power Center 
Loaf’ N Jug Stores—6 Front Range 
Locations 

Association of Christian Schools 
International—Headquarters 
Building 

Cheyenne Village’s Ruth Weed 
House—Accessible Housing 

Taos at Lonetree Townhomes— 
Professional Builder Magazine Design 
Award 


By Duane Boyle, AIA 


the preservation of modern architec- 
ture and to summarize how the 
Academy is dealing with a growing 
issue. 


What does the preservation of 
modernist buildings entail? 


f In theory, we should be preserving 
why the building resulted in its 
present form. Do we consider a mod- 
ernist viewpoint that change is good? 
And if we do, does that affect how we 
preserve? 


[ continued on page 6 ] 


| Modernism, continued from page 5 ] 


Where do we get information 
about preservation? 


4K, we waiver the department of 
the Interior rule of thumb that a 
building must be at least 50 years old 
to become ‘significant’? Note that the 
AIA believes 25 years is sufficient to 
determine significance. 


How do we manage historic facili- 
ties without the red tape associated 
with a national historic designation? 


Since modernism was, and is still 

in some cases, the predominant 
style in corporate architecture, and 
since corporations are profit and mis- 
sion oriented, can they afford to pre- 
serve in light of financial and competi- 
tive goals? 


Federal properties are instructed by 
public law to inventory all assets and 
then nominate all eligible assets to the 
National register of Historic Places. 
The Academy has already been deter- 
mined eligible as a National Historic 
District due to its planning, architec- 
ture, and its association with interna- 
tionally recognized architects. 
Therefore, the Academy is an historic 
resource and needs protection (or 
preservation). So, a quick look at how 
the Academy facilities group is dealing 
with preservation. 


First, the Academy does not represent 
all versions of modernism, only the 
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Different by Design® 


DESIGN YOUR 
FUTURE 


Van Gilder Insurance Corp. 
and 
DPIC Companies, Inc. 


Specialists in providing 
comprehensive insurance 
and loss prevention programs 
for design professionals 


303.837.8500 
800.873.8500 


International Style. With over 
8,000,000 square feet of space, most of 
which was designed by one firm and 
using one architectural style, any devi- 
ation from that style stands out. To 
confront the problem the Academy 
spent a great deal of time developing 
guidelines for architecture, planning, 
landscaping, and interiors. 


The problem with design guidelines is 
that they must balance the need for 
preservation while still allowing design 
creativity. In response, we wrote our 
guidelines so that an architect could 
design creatively within an 
International Style context. Recently, 
we have completed a very descriptive 
set of guidelines that portray in specif- 
ic terms how design will be accom- 
plished for any project at the Air Force 
Academy. 


The guidelines and its related informa- 
tion comprises our Cultural Resources 
Management Plan (CRMP) which con- 
trols how we manage buildings and 
archeological sites. The agreement 
between CRMP and the Colorado 
Historical Society basically states that 
as long as the Academy follows the 
guidelines it has developed, then the 
coordination of each project with the 
state (as required by law) is minimized 
or eliminated. The CRMP, as long as it 
is followed, is a win-win situation for 
both the facility and the state. 


The Academy plan is the first compre- 
hensive look at the preservation of a 
large example of modernism. It is one 
of the largest examples of modernist 
design and planning in the United 
States. It is also a pristine example 
that, for the most part, has remained 
unaltered by time. We hope that what 
we have done will become a model for 
the preservation of other significant 
examples of the International Style. 
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Lors-A-Lecos: STUDENTS AND SrRuUCTURE 


pril was LEGO TIME for art 

students from Coronado High 

School, Holmes Middle School 
and woodland Park Middle School. 
Students spent the month of April 
designing and building LEGO struc- 
tures as part of their study of the 
appreciation and history of architec- 
ture. Selected teams from each school 
then dis- 
played their 
constructions 
and demon- 
strated build- 
ing with legos 
at the annual 
FAMILY FES- 
TIVAL of The 
Colorado 
Springs 
Kennedy Center Imagination 
Celebration Sunday afternoon, April 27 
in the lobby of the Pikes Peak Center. 
Families (children of all ages) attend- 
ing the festival spent time before two 
performances 
viewing and ask- 
ing questions, fas- 
cinated with the 
imaginative struc- 


JEAN 
tures. 


Lou Wynne, 
Education 
Coordinator for 
AIA Colorado 


The University Hospital 
Denver, CO 


Project Manager: 


Structural Engineer: 
Martin/Martin 
Denver, CO 

General Contractor: 


Phipps/McCarthy 
Denver, CO 


South, arranged the loan of approxi- 
mately 35,000 LEGO pieces from The 
American Architectural Foundation 
and Lego USA, and coordinated school 
and Imagination Celebration activities. 
Participating teachers were: Judy 
McKay- 
Harbert— 
Coronado High 
School, Pam 
Holnback — 
Holmes Middle 
School and Mark 
Snowdon— 
Woodland Park 
Middle School. 
The event was 


sponsored by the Colorado Springs 
Kennedy Center Imagination 
Celebration presented by the Pikes 
Peak Library District, the American 
Architectural Foundation, and Lego 
USA. Blueprint for the Future is the 
architecture in the schools program of 
AIA Colorado South Chapter. 
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UNIVERSITY HOSPITAL 


SMP [Stone, Marraccini, Patterson] 
San Francisco, CA 


Colorado Springs Office 
3210 Astrozon Blvd. 
Colorado Springs, CO 80910 
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concrete ideas in 
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for 30 years 
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Denver Line 
623-1323 

Denver Sales Office 
303-777-0977 

Fax 303-771-1270 


719-390-5041 
Fax 719-390-5564 
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jurors: 


e A. Eugene Kohn, FAIA, RIBA, JIA 

Kohn Pederson Fox Associates, New York, NY 
e Steven Ehrlich, FAIA 

Steven Ehrlich Architects, Santa Monica, CA 
e Patricia O’Leary, AIA 

University of Colorado, Denver/Boulder, CO 


. design COMM Det 
CION) juries the EVENING vetore 


the awards gala cooua press party m = m 


Q _JUFOT renee 


work the eve n | n Q of the awards 
ceremony aa OF CSOHUAtION 
boards on CIS play tor Our 
weeks Zit? ne Gala. 


The 1997 Annual Awards Gala will be held on 
September 27, 1997 at the North Classroom 
Building on the Auraria Campus. The evening’s 
events will be kicked off with a presentation of work 
by A. Eugene Kohn, FAIA and Steven Ehrlich, 
FAIA. During the cocktail hour, presentation boards 
will be displayed for your viewing. The evening will 
culminate with a dazzling awards ceremony and 
comments on the jury process by A. Eugene Kohn, 
FAIA. After the awards ceremony, we invite you to 
enjoy the highlights of downtown Denver! 


Gold 

Calcon Constrructors 
Gerald H. Phipps 

Monroe & Newell Engineers 
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Silver 

Altempco Glass 

Haselden Construction 
Norwest Bank Colorado 
Rocky Mountain Prestress 
Swinerton & Walberg Co. 
Vinyl Laminators 
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Annual Awards Gala 

Fransen Pittman General 
Contractors 

Hyder Construction 

JHL Constructors 

JVA, Incorporated 

Producer’s Council 

Saunders Construction 
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This will be the 


best C] © if tournament 


ever! The landscape and elevations 
« The Canterberry 
C | U b could not have been better suited to 


create eighteen exceptional golf holes, many with 
panoramic views: from Pike’s Peak clear to 
downtown Denver. Join us on August 8, 1997 at 
the beautiful Canterberry Club in Parker, Colorado. 
With a brand new format and location, the 1997 
Annual Golf Tournament will dazzle and 


amaze...and destress .., You 


will play a Friday afternoon golf game with architect 
peers and representatives of the companies that 


you work with... OUT Sponsors, 


The afternoon tournament will be followed by an 
evening dinner grilled out on a covered 

pavilion. Your tax deductible participation fee in the 
tournament will support AIA Denver education pro- 
grams by increasing our ability to provide you with 
quality programs at reduced rates. 


A recognition ceremony and dinner will immediately 
follow the tournament. Look for a direct mail 
brochure in late June. 


Gold 

Calcon Constrructors 
Gerald H. Phipps 

Monroe & Newell Engineers 


Silver 

Altempco Glass 

Haselden Construction 
Norwest Bank Colorado 
Rocky Mountain Prestress 
Swinerton & Walberg Co. 
Vinyl Laminators 


Golf Tournament 

ABS Consultants 

Cain T-Square 

Elward Construction Co. 
Gordon, Gumeson & Associates 
Intergroup 

JHL Constructors 

Ken’s Reproductions 

Long and Associates 

McFall Konkel & Consulting Co. 
Otis Elevator 

Phase Two Company 
Producer's Council 

The Ballard Group 

Van Guilder Insurance Co. 
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® Hoover Berc 

@ DESMOND ANNOUNCES 
@ New Firm Name AnD 
®@ PRINCIPALS... 


Hoover Berg Desmond announces a 
new firm name. The new name will be 
AR7 HooverDesmondArchitects. AR7 
HooverDesmondArchitects will contin- 
ue the practice of architecture with the 
commitment of making functional and 
inspiring environments. 


In addition, AR7 has advanced two 
long time firm members, Ranko Ruzic, 
AIA and Steven Schonberger, AIA, to 
Principals. 


Ranko is a design leader in the firm. 
He is involved in all aspects of design 
from inception to implementation. 


Steve contributes to programming and 
master leadership and directs project 
teams. Steve is a three-year board 
member of AIA Denver. 


AR7 HooverDesmondArchitects is a 
Colorado-based architecture firm prac- 
ticing in the Western United States. 
Current clients include: Auraria 
Higher Education Center, University of 
Colorado at Denver, Metro State College 
of Denver, Community College of Denver, 
Cummins Engine Corporation, Safeco 
Insurance, United States Air Force 
Academy, Denver Art Museum, 
University of Arizona, Red Rocks 
Community College, and others. 


@ First PERFORMANCE 
@ Ar Forr Lewis 


@ COLLEGE ComMMuNITY 
e Concert Hatt... 


Nestled in the southwestern corner of 
Colorado, in an area known at the 
“Little Switzerland of America,” a 
grand, new, 620 seat concert hall was 
christened with a piano concert per- 
formed by Artist-in-Residence, Norman 
Krieger on Wednesday, May 14, 1997. 


The grand opening of this $5 million 
facility is not scheduled until later in 
the year, but the excitement of the 
community and Fort Lewis College 
could not be held until then. Ed 
Logsdon, Senior Associate at David L. 
Adams Associates, Inc. (the acoustical 
and theatrical systems consultants for 
the project), conducted final acoustical 
testing and systems checked out on 
May 13 and 14, 1997. 


A heavy snowfall during the winter of 
1992 caused the roof of the existing 
Fort Lewis College performance hall to 
collapse. The decision was made to 
build a new hall designed specifically 
for acoustical performances, rather 


Learning & Resource Center, Red Rocks 
Community College, Lakewood, Colorado 
AR7 HooverDesmondArchitects 


Aerospace & Mechanical Engineering Building, 
University of Arizona, Tucson 
AR7 HooverDesmondA rchitects 
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than just replacing the roof of the 
existing facility. To make up the differ- 
ence between the insurance proceeds 
and the cost for a new facility, both 
state and private contributions were 
needed. The community came through 
with their financial support, and were 
not disappointed after hearing the first 
concert. 


“The concert hall is something the 
entire community and college can be 
proud of,” says Logsdon, “I think the 
donors will be proud that such a jewel 
is part of their community and that 
their contributions were used in such a 
wonderful way by the project team.” 
Longsdon continues, “The architects, 
Klipp Colussy Jenks DuBois of Denver, 
and the college were great to work 
with and it really is apparent in the 
final product.” 


Klipp Colussy Jenks DuBois Architets, 
P C. is one of the large firms based in 
Denver. Klipp Colussy Jenks DuBois 
has a particular emphasis on public, 
educational, retail and office. Some 
examples of their work are: Denver 
Central Library; Dakota Ridge High 
School; Denver West Shopping 
District; and the United Bank Tower. 


© Funp Raiser To 


© Benerir DenveR 
® Casa 


A fund raiser to benefit Denver Court 
Appointed Special Advocates (CASA) 
will provide guests with an inside view 
of one of Denver's architectural master- 
pieces and the opportunity to help our 
community's abused and neglected 
children. 


The event will be held Wednesday, July 
23, from 6:00 p.m. to 9:00 p.m. at the 
home of Mr. and Mrs. William Hornby. 
Located in the Denver Country Club 


historic district, the Hornby home was 
designed by the late James Sudler, 
architect of the Denver Art Museum. 
Built in 1976, the home provides an 
excellent example of modernistic-era 
architecture with efficient land usage 
and solar heating. Tours of the home, 
featuring a varied art collection and 
central courtyard, will be given and 


important part of our future. 


we installed new Marvin windows designe 


into a vital new assisted living complex! 


P.O. Box 2225 


Door & Windows, Inc. 
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PRESERVATION is about BALANCE... 


Rejuvenating old structures with features compatible for today's 
lifestyles. Successful projects remind us of our past and become an 


St. Gertrude’s Academy, Boulder, Colorado 
- in progress 


Contractor: Alliance Construction Solutions, Inc. 


Our challenge was the windows! We presented product options, rehabilitation sugges- 
tions, budget parameters and mock-ups. The top floor was virtually destroyed by fire, so 
d to look like the originals. On the other 
floors, we are rehabilitating the windows. We remove the sashes, have the lead paint 
stripped, rebuild, reglaze and reinstall with attention to new cords and hardware. We've 
increased energy efficiency with integral storm panels and new weatherstripping. We are 
especially proud of our results and excited about transforming an abandoned building 


Pro Door & Winpows Inc. 
123 NORTH COLLEGE AVE., SUITE J 


Fort COLLINS, COLORADO 80522-2225 
PHONE: (970) 482-7880, FAx: (970) 493-5275 


hors d’oeuvres and refreshments will 
be served. 


Cost for the fund raiser is $50 per per- 
son. To make reservations or for more 
information, call Barbara Sudler 
Hornby at 303.777.1616, or Irene 
Cooke, executive director of Denver 
CASA, at 303.832.4592. 


Denver CASA, a non-profit organiza- 
tion established in 1995, trains com- 
munity volunteers to serve as indepen- 
dent voices for abused and neglected 
children in Denver Juvenile Court. 
Each Denver CASA volunteer works 
with one family involved in a juvenile 
court child abuse or neglect case. The 
volunteer conducts an independent 
assessment of each child's situation, 
visits the home and school, and moni- 
tors the court case to ensure that each 
child in the family receives appropriate 
attention. Denver CASAs efforts offer 
children the chance for a brighter 
future. 


Denver CASA volunteers undergo 
extensive training about the court and 
social services systems, child develop- 
ment, cultural awareness and more. 
Volunteers swear in as officers of the 
juvenile court and make recommenda- 
tions to the court, advocating for the 
abused and neglected children they 
represent. 


Currently, forty Denver CASA volun- 
teers champion the causes of nearly 
100 children in the Denver Juvenile 
Court. 


Architect: RNL Design 


Mark Wernimont 
Preservation Specialist 
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© e Ara Members 
a Eprroriar Procepures Desicn 
e For Tue r COMMUNICATION Kevin Craig, AIA 
o Denver Arocre AND e Commrrree: Daniel Frost, AIA 
o THe Cor ORADO @ MonrtHty Review Fairfield and Woods, PC 
© ARCHITECT Gregory Kletzly, AIA 
Our May committee meeting featured a Michael Barber Architecture 
L. All published letters to the presentation by landscape architect, Julie Koeppe, AIA 
editor should be signed. The Tony Mazzeo with examples of his Feld Design 
writer of a letter, in submitting drawings created by the “Xerox trans- Michael Rounds, AIA 
the letter, gives tacit permis- fer” technique. Tony's method uses AR 7 Hoover Desmond Architects 
sion for their identification, both black & white and color copies. Ranko Ruzic, AIA 
and through the publication of He transfers the toner to a receiver AR7 Hoover Desmond Architects 
their name takes responsibility paper using special blender markers 
for the opinions and state- and then adds pencil rendering to the Associate MEMBERS 
ments offered. photographic image creating a dynamic 
composite drawing. Trenten Jensen, Assoc. AIA 
as Where the content of a letter Davis Partnership 
to the editor makes reference UPCOMING COMMITTEE TOPICS Suzanne Lanyi, Assoc. AIA 
(by name or otherwise) to an Anderson Mason Dale 
individual or event, the indi- July 17th 
vidual of the person(s) Learning about the Internet PROFESSIONAL 
referred to in the letter or Arrar Mennes 
responsible for the event dis- August 21st 
“yeced i > > ri “Drawi s” Slide S . 
cussed in the letter will be Drawing Shortcuts” Slide Show John Steinbeck, PA 
provided with a copy and =s 
fe i September 18th 
offered the opportunity to __ Septe = a Ws 
respond to the letter. Because Basics of Desktop Publishing 
/S r(s), Color ; 
the oma is pee e Sonja Edmunds-Peterson, SA 
Architect, and its various com- October 16th ; 
: ; , e Derek Price, SA 
ponents, are published month Making Great Presentations Using a 
ly, both the letter and any Powerpoint eecooooocooooooooooooo ws 
response should be published 
together. November 20th 
Learning About 3D Modeling Software p , Ji , d opes hi ii the ATA 
3, While the length of the letter — roducers Counci is dedicate to assisting architects in the 
to the editor is not currently with the gathering of information about products and processes 
an issue, if the volume of mail If you would like to become a member for the built environment. 
becomes substantial the length of the Design Communication 
of letters and responses would Committee, and start earning continu- 
be limited by editing or ing education credits, please attend our 
imposing a word limitation. noontime brown bag workshops on the 
third Thursday of each month in the 
. AIA conference room. Questions........... l PRODUCERS’ COUNCI L 
4. Letters may reference AIA - 


events not attended by all, or 
even a majority, of newsletter 
readers. There will be an edi- 
torial review of the content of 
an exchange or commentary 
to insure that the discussion is 
placed in an understandable 
context. Where necessary, or 
appropriate, this context will 
be established by the editor. 
Procedures to ensure this 
process will be established. 
The review will be expeditious 
and where necessary will 
involve two perspectives. 


DO LTE ED | 


e Authorized Arch T Dealer 
e Networks 
e AEC Medallion 


We Create CAD Solutions. 
7000 N. Broadway #1 - 101 
== Denver, Colorado 80221 
www.cad-t.com 
(903) 427-2231 


e AutoCAD sales, service and training 
¢ CAD hardware & software 
e Authorized Softdesk Dealer 


Three National Awards as a Top 10 AutoCAD Dealer for 
Customer Service and Support 


please call Chair, Jim Leggitt, AIA, at 
303.312.5515 


Design Communication Committee 

members reviewing Xerox drawing 

techniques by Tony Mazzeo at our 
May meeting 


FAX 428-9720 
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Producers' Council members in association with the AIA 
is seeking to: 


e Raise the standards of providing useful data and 

information. 

e Advance knowledge of the most effective use of 
processes and materials. 

e Advance the wide and rapid dissemination of 
knowledge resulting from research and field 
experience. 

* Assist in the education of practitioners and students 
of architecture, engineering, design and related arts. 

e Encourage and assist in the formation of the 
collaboration between members of local chapters of 
the AIA and the Producers' Council. 


Producers' Council 
P.O. Box 370465 
Denver, CO 80237 


Colorado Chapter President. 
Charlie Davis 
303/733/2476 


Contributors to the AIA Design Conference, AIA Scholarship 
and AIA Denver Sponsorship Program 


Ata NATIONAL Dues 
ÅSSESSMENT 
ProrosaL 


At the Grassroots meeting in early 
February, AIA National proposed a 
three year $50 per year dues assess- 
ment of all AITA members. The pur- 
pose of the three year dues assessment 
was to continue the second phase of a 
national advertising campaign begun 
by AIA National two years ago. You 
may have seen the print advertise- 
ments that have appeared in magazines 
such as Forbes, Times, and U.S. News & 
World Report. The seoncd phase of the 
advertising campaign would be used to 
produce nationally televised advertise- 
ments. In May, AIA Colorado asked 
for a response from members in order 
to cast votes at the National 
Convention in New Orleans. The fol- 
lowing responses were received at our 
office. 


Dear Steve: 


Today, I returned from a business trip 
to find the “Dues Assessment 
Proposal” fax in my received basket. 


In any event the fax presents an oppor- 
tunity to comment on an issue that has 
been bothering me, and many of my 
fellow members, since renewal state- 
ments arrived this past December. | 
thought that the elimination of supple- 
mental dues would make the AIA a 
better value per dollar. Instead, 
through an interesting change in the 
category description at the national 
level and a change in the dues struc- 
ture at the regional/local level, my dues 
barely changed, while dues for firms 
with employees probably went up. 
Now comes an announcement of an 
additional “dues assessment.” This is 
not good timing. Under the circum- 
stances I must vote NO on the assess- 
ment. 


There are many architects I talk to 
about this issue that feel basically there 
already is not enough value for the 
dues paid. In reviewing their com- 
ments and my own feelings, | have 
come to the conclusion that in the last 
decade the AIA gone fuzzy on its mis- 
sion and that a course correction is 
needed. Most recently this thought 
applies to the state/local component as 
well. This change is need to enthuse 
existing members and to attract new 
members, especially intern architects, 
to participate in committees and 
events. This change should direct the 
AIA, at all levels, to address its core 
responsibilities as a member service 
organization. 


In my opinion national has three main 


core responsibilities; public awareness, 
governmental affairs, and member ser- 
vices. Governmental affairs should 
address lobbying, codes and other 
such issues that affect architectural 
practice. Member services should 
include committees not covered by the 
previous responsibilities, documents, 
coordination with NCARB and contin- 
uing education. Many of these core 
responsibilities are also carried on at 
the local level and this is where the 
state and local component should con- 
centrate its efforts. 


Over the years the AIA has adopted a 
policy of trying to be everything to 
everybody in the hopes that existing 
members would participate more, and 
non-member architects would be 
attracted to join. What has happened 
instead has been a lot of wasted time 
and effort at the expense of the organi- 
zation’s core responsibilities. This is 
true at the local level. 1 have discussed 
these issues with daphne r. scott-mon- 
roe on several occasions and would be 
happy to discuss them with you or any 
of the board members. I have been an 
AIA member since 1980 participating 
and chairing several committees and I 
want to see this organization provide 
strong leadership into the next decade. 


Sincerely, 
Robert Schmid, AIA, NCARB 

RCS Planning/Design/Consulting 
ecoeeeeeoeoeooeooeeoeoeoeoeooe 
The public image of architects is good 
so a mass media promotion to con- 
vince the public of a notion it already 
accepts raises questions of intent and 
curiosity about our self-esteem. 
Attempting to convince the public of 
our worth society would impair our 
public image rather than improve it. 
Imagine the impression if lawyers and 
physicians engaged in a similar promo- 
tion. 


If there were to be a $50 supplement 
to current dues, these funds could be 
used to support architects by changing 
the licensing exam to a knowledge- 
based exam. The present exam is a lia- 
bility to society because it licenses 
people who are ignorant of elementary 
design and construction knowledge 
while screening out those most capa- 
ble of protecting the public health and 
safety. The benefits of demonstrated 
performance and knowledge are more 
easily understood and respected by 
both individuals and the public than a 
campaign of self-promotion. 
Dennis Cox, AIA 

Durrant Flickinger 
eceoeseoeeoeeeoeoeeeoeeee? 
I did not find listed under the disad- 
vantages the fact that a primary ( if not 
the only) function of the AIA is “sup- 
port of architects and the profession.” 
If this program is deemed to support 
architects it should have priority over 
other expenditure and therefore be a 
lead item in the operation funds. If we 
are able to vote on an assessment it 
should be for many of the items cur- 
rently included in the operating funds 
which do not directly support the pro- 
fession. 
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This is like a city government asking 
for an assessment to support fire and 
police work while the operating bud- 
get contains line iterms for trails, 
parks and other luxury items. Do not 
ask for necessities when money is 
being spent for luxuries. 


Therefore, I do NOT support the $50 
dues assessment for 1998, 1999, and 
2000. Thanks for your attention. 

Charles Duff, AIA 

Duff Associates 

eceeeoeceeeeoeoeoeoeeoeeee 
NO -- I definitely do not support the 
$50 dues assessment for 1998, 1999, 
and 2000: 


l. Our dues are too high already. 

om TV advertising is too expen- 
sive -- $50 is nowhere near 
enough to mount an effective 
prime-time campaign, unless 
we take the “Norton Frickey” 
late-night, ambulance chasing 
approach. 

3. Architects need to be valued 
for the services we provide, 
not for the perceived need 
generated through advertis 
ing. 

4. I do no advertising as an indi- 
vidual now. 

5. TV advertising will be of no 
direct benefit to me or my 
firm. 

Jim Zavist, AIA 
Z-Plan 
eeceeoeoeseeeoeaeoeoeoooe 

I don't think they have shown the 

print ads to be effective. In fact, the 


— ul 


ads I’ve seen are a pretty poor repre- 
sentation of a creative profession. 
Katheryn L. Zeeb, AIA 
BVZ Architects 
ecoeeeeeoeoeosoeeooeoeoeoooed® 
I do support AIA Colorado increase. 
We need to do more at home. 
D.A. Bertram, AIA 
Bertram & Associates 
eoceeeeeooeeeeoeoeeoeoeoeeee 
I will commit the $50 to local use 
and/or sign up additional members in 
my office. 
Dennis Humphries, AIA 
Humphries Poli Architects, P. C 
ecoeeceeeeeeeoeoeeeooeoee08 
I prefer $50 to Denver and/or 
Colorado. I feel a “Grassroots” pro- 
gram is going to have much better 
impact for us. 
Ned White, AIA 


Intergroup, Inc. 


The national television advertising cam- 
paign proposal was defeated during the 
business session of the New Orleans con- 
vention after a presentation by CEO Terry 
McDermott and lengthy floor debate. 
While there was support for the initiative, 
a floor vote and subsequent call of the 
regions failed to secure the required two- 
thirds vote for membership assessment. A 
follow-up resolution was proposed by a 
member from the Boston Society of 
Architects that asked for a one-time $10 
assessment to fund market research and 
development of a television advertising 


campaign; that measure passed easily. 


A REFLECTION OF GOOD TASTE 


Tri-State Corporate Headquarters 


Architect: Michael Barber Architecture 


Rocky Mountain Prestress, Inc. 


5801 Pecos Denver, Colorado 80221 
303/480-1111 FAX 303/433-0451 


— 


m Rocky 
Mountain 
Prestress’ early 
interaction 
with design 
team helped 
maximize the 
economies of 
precast. 


m 160,000 sq. ft. 
total precast 
structure 
utilizes 
architectural 
load bearing 
spandrels with 
two finishes. 
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1997 AIA 
Cotoravo Norta 
Cuarter Board oF 
Directors 


President sssi Mark Quéripel, AIA 
President-Elect ..Stephen Loos, AIA 
Past President....Marvin J. Sparn, FAIA 


SOCTeLATY:.....cessone Rebecca Spears, AIA 

Treasurer s... J. Erik Hartronft, AIA 

Treas.-Elect........ Randy Giseburt, AIA 

DIECO soseen. K. David Carson, AIA 

DANE COR cso vane Ron Goodman, AIA 
emeritus 

Dabu aralio AE John Sohl, AIA 

Director............. Jim Cox, AIA 

Assoc... Diosas Shawn Gaither, Assoc. AIA 


Nr W Meme: RS 


Carl Rohde, AIA 


Rohde Design Inc 


Robert Sutter, AIA 


Architectural Horizons 


N 


Historic B OULDER, INc. 


s historic preservation has 

been a long-term interest of 

mine, I jumped at the chance 
to do a little research on the state of 
historic preservation in Boulder 
County. Research turned out to be a 
delightful luncheon with Sandy 
Priester, Historic Boulder’s Executive 
Director, and Past President, Paul 
Enright. Discussing historic preserva- 
tion with these two makes you a 
believer in a hurry. Their enthusiasm is 
infectious. 


The first point they made was that, in 
contrast to common perceptions, 
Historic Boulder Inc. is now working 
throughout the County. As Paul said, 
“you can touch the map anywhere and 
find something significant.” To cover 
this new territory, a part-time staffer 
has been hired, and already the success 
storied are starting to take shape. In 
Louisville, it is a Downtown Economic 
Plan with a strong historic preservation 
component. In Gold Hill, it is the 
preservation of the St. James Chapel 
through a newly-formed non-profit 
organization. 


Allens Park is preserving the Bunce 
School, while Erie is working to pre- 
serve the Wise Homestead. The range 
of projects above is informative. No 
longer content with preservation of the 
easily recognized historic resources 


such as the wonderful buildings along 
the Pearl Street Mall, Historic Boulder 
Inc. is at work on residential proper- 
ties, carriage houses, farmhouses and 
farm complexes, public buildings, and 
many other often unappreciated build- 


ing types. 


Steve Loos, AIA 


A particularly important recent success 
story involves Historic Boulder’s partic- 
ipation in the Boulder Downtown 
Alliance—a consortium of organization 
interested and involved in the future of 
downtown Boulder, such as Downtown 
Boulder Inc., the Preservation Board, 
The Downtown Design Advisory 
Board, numerous citizens’ organiza- 
tions, and neighborhood representa- 
tives. The objective was the develop- 
ment of a vision of downtown Boulder 
25 years from now. The Alliance 
worked hard to develop consensus on 
this vision and, while success is still to 
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—Steve Loos, AIA 


be seen, the degree of cooperation and 
agreement exhibited by the Alliance 
was truly encouraging. 


Preservation of the Downtown’ his- 
toric fabric, scale, and ambiance was 
an integral component of the group's 
recommendations. Historic Boulder 
wants to build on this success by using 
its consensus-building approach else- 
where in the County. There are lots of 
County downtowns in need of a vision 
for the future. 


While Historic Boulder builds on its 
experience in the city of Boulder, a sig- 
nificant challenge for the future is to 
encourage preservation by meeting the 
unique needs of the County’ cities, 
towns, mountain communities, etc. An 
important lesson is that there is no 
“formula” for preservation that will 
work everywhere. 


North Chapter ties to Historic Boulder 
Inc. are particularly strong at this time. 
The organization's current President is 
our own Kathryn Barth, AIA, and Erik 
Hartronft, AIA, the Chapter’s Treasurer, 
joined Historic Boulder’s Board of 
Directors in February. Working closely 
with Historic Boulder Inc. is a win/win 
situation for the North Chapter. We are 
all on the same side and we should 
actively seek to make each other 
stronger and more effective. 


Historic Rrarro THEATER Tour 


he July membership meeting 

for the North Chapter will take 

place at the newly renovated 
Rialto Theater Center in Loveland at 
6:30 PM, Wednesday, July 16. James 
Maxwell, AIA, project architect from 
Aller-Lingle Architects, will lead a tour 
of the facility which was originally 
designed in 1919 by one of the found- 


Interior of seating area in The 
Rialto Theater photographed by 
Andrew Kramer. 
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ing fathers of architecture in Colorado 
—Robert K. Fuller. 


The renovation involved the restora- 
tion of the Neo-Classical downtown 
landmark into a 550-seat theater and 
conference center. New reception and 
concession lobbies and state-of-the-art 
projection and audio/visual rooms 
were integrated with the historic 
spaces to create a graceful, functional 
venue for live performances as well as 
movies. 


The theater had fallen into consider- 
able disrepair since closing in the 
1970's, including an ill-advised conver- 
sion into a retail mall. Scores of volun- 
teers discovered pieces of the original 
theater intact during demolition, 
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including the stained glass transom 
over the entrance doors and the 1920's 
era painted wall murals. The building 
is listed on the National Register of 
Historic Places, and the restoration 


Foyer of The Rialto Theater 
photographed by Andrew 
Kramer. 


was guided and partially funded by the 
Colorado Historical Society. 
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NORTHERN ExrosureEs A Bic Hrr 


he AIA Colorado North 

Chapter and piazza!AIA is 

proud to announce the success 
of NORTHERN exposures, the second 
annual exhibition of selected works 
from the AIA Colorado North Chapter. 


The show proudly displayed work 
from our chapter members in the fol- 
lowing categories: Residential, 
Commercial, Public and Unbuilt. 


Following our chapter's board meeting 
at the AIA Colorado headquarters, we 
kicked off our opening night reception 
on Friday May 2, 1997 to announce 
the following winners: 


The Rocky Mountain Center for the 
Blind 

Architect; GARTH BRAUN ASSOCI- 
ATES, Boulder 


Rock Bottom Breweries 
Architect: DOWNING, THORPE AND 
JAMES, Boulder 


Fire Weed Hostel 
Architect: BARRETT/STEELE 
ARCHITECTS, Boulder 


The Meadows 
Architect: ALLER, LINGLE ARCHI- 
TECTS, PC., Fort Collins 


A big thanks to all those who helped 
make our exhibit possible, especially to 
our distinguished jurors from the AIA 
Denver Chapter: 


Paul Jeselnick, AIA — RNL DESIGN 


Martha Bennett, AIA — BENNETT, 
WAGNER & GRODY, ARCHITECTS, 
PC. 


John Williams, AIA — JOHN 
WILLIAMS AND ASSOCIATES 


It was great to see so many people join 
us for the celebration of our chapter's 
great designers. The exhibit continued 
throughout May. 


Shawn Gaither, Assoc. AIA 
Associate Director, AIA/CNC 
piazza!AIA committee 


CHAPTER MEMBER News 


ongratulations are in order for 

North Chapter member, 

William R. Deno, AIA. Bill 
received the prestigious Robert L. 
Stearns Award at the 67th Annual 
Ceremony of the Alumni Association 
of the University of Colorado at 
Boulder held on May 15th. 


The Robert L. Stearns Award recog- 
nizes members of the faculty and staff 
for extraordinary achievement or ser- 
vice to the University. As stated in the 
Awards Ceremony brochure, “Bill 
Deno has left his gentle signature on 
the CU-Boulder campus. As campus 
architect and head of facilities plan- 
ning, Bill has earned a special spot in 
campus history.. .Bill is the conductor 
who orchestrates this development 
into harmonious balance, who helps 


each change find a place without dom- 
inating or overbalancing the whole.” 


It would be hard to say it any better. 
Anyone who has known Bill or 
worked with him will surely agree 
with this fine tribute. 


ArapahoeSignArts 


e Materials Specialists 
e Carved & Blasted 
e Directories 


¢ Monuments 
e Dimensional 
e Silkscreen 


«ADA 


past Partners, many of whom have 
signed up for another year. 


Corinthian 


k 
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PARTNERS OF THE Cotoravo Norru CHAPTER 


Westminster 80021 
970.423.0578 


he Colorado North Chapter 
welcomes some new Partners 
and extends its thanks to its i 


Denver 80204 
303.825.0777 


Pro Door & Window, Inc. 
123 North College Avenue 
Fort Collins 80524 
970.482.7887 


Building Service 
511 Mattheus 

Fort Collins 80524 
970.224.5653 
Vinyl Laminators, Inc. TW Hartmann, Inc. 
1355 South Huron Street 
Denver 80223 

303.733.2476 

(increased participation level 
from Doric for 1997) 

JVA, Inc. 

1319 Spruce Street 

Boulder 80302 

303.444.1951 


Fort Collins 80525 
970.229.0031 


Doric 


McGuckin Hardware 


Boulder 80302 
303.443.1822 


CTL Thompson, Inc. 
1971 West 12th Avenue 


748 Whalers Way, Suite 204 


2525 Arapahoe Avenue 


Scale Builders, Architectural Model 


Terracon Construction Western, 


Sanders Construction, Inc. 
P O. Box 3908 
Englewood 80155 
303.699.9000 


Inc. 


301 North Howes Street 


Boulder 80302 
303.484.0359 


lonic i 
Mr. Mathias Thurmer 


Boulder/Denver Couriers 
1200 Pearl Street, #40 
Boulder 80302 
303.938.6887 


2129-F 13th Street 
Boulder 80302 
303.447.0956 


Boddington Lumber/Marvin 
P O. Box 16382 


Denver 80216 
303.289.4601 


Windows 

150 West 60th Place 
Denver 80216 
303.427.9333 


* 
Creative Concrete Designs * 
9753 Carr Circle 


far-out (far out’) 


adj. Slang. 1: Splendid; exceedingly 
fine, 2: Far above the norm; 
extraordinary. 3: To affect with 
great pleasure; astonish. 


> 


Z 


j 


introducing Wind2000 for Windows 95/NT, 
\ The financial Management Software 


Western Allied Systems 


1996 Partners renewing for 1997 
New Partners added last month 


303.762.1915 fax 303.761.6914 
2823 South Broadway, Englewood CO 80110 


Members AIA, SEGD, AIGA 
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AIA Colorado West Chapter 1997 
Officers 


Executive Officers 

President...........0. Shira Geller, AIA 
970.925.5444 

President-Elect ...Suzannah Reid, AIA 
970.920.9225 

TEEASUIET .......-0-+0 Skip Doty, AIA 
970.945.8306 

Treasurer-Elect ...Jeremy Roberts, Assoc. AIA 
970.476.5105 


Area Coordinators 
Steamboat Springs. .Bill Rangitsch, AIA 


970.879.0819 
Montrose ............ Patrik Davis, AIA 

970.249.5404 
Durango ............. Dean Brookie, AIA 


970.247.1336 
Grand Junction ..Gary Vanderwood, AIA 
970.242.0845 


ASPEN ne ccnesiencies: Steven Buettow, AIA 
970.925-5968 

Telluride iii Craig Melvin, AIA 
970.728.5251 

Wat sesiis Andrew Abraham, AIA 


970.476.5105 


We are still looking for people to fill 
the secretary position and the commit- 
tees. If you have any interest in these 
positions or any questions, call Shira 
Geller, AIA at 970.925.5444. 


Ni W Mı MBERS 


Clyde Granade 


Morter Architects 


colorado west chapter 
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PRESERVATION IN THE Wesr 


well as having their own problems. The unique character and history of the 


T communities of the Colorado West Chapter share many issues in common as 


area, ranging from the high altitude mining camps turned resort towns, to the 
high desert ranching communities grown into bustling urban areas, provides a variety 
of opportunities for preservation. For this issue on Historic Preservation, several com- 
munities contributed short reports on preservation in their area. Presenting either a 
general approach or a specific project, including two buildings of the 20th century, and 


one mans efforts at preservation. 


Photo: Marty Alexandroff 


Rock Creek / Gore Pass 
Stage Stop 


Marty Alexandroff, Director 
Tread of Pioneers Museum 
Steamboat Springs, CO 


On a hunting expedition in 1855, Sir 
John Gore first traveled across the pass 
that today bears his name. For many 
years after, Gore Pass was the only 
route west, into the isolated Egeria 
Park, Yampa, Oak Creek, Steamboat 
Springs and Hayden areas. By the late 
1860's, the Gore Pass trail was a firmly 
established, well-traveled wagon route; 
by 1878 the first mail route into the 
valley was established. 


This stage station, historically known 
as the Rock Creek Stage Station, was a 
halfway station on that route, operated 
from Georgetown to Hot Sulphur 
Springs, Troublesome Creek and 
Steamboat Springs. (The station may 
have been built by the Gates Brothers 
around 1880.) Those first settlements 
founded in the Yampa Valley remained 
small and isolated due to the obvious 
transportation problems. Therefore, the 
presence of the station became an 
important factor in the success of those 
settlements. In 1887, a Denver & Rio 
Grande Railroad line to Wolcott and 
Steamboat-Wolcott stage line, finally 
provided a more reliable stage and 
freighting service to the area. 


The building's interior configuration 
indicates that it originally housed ani- 
mals on the ground floor and people 
on the second floor, an unusual cir- 
cumstance in Colorado. Further, the 
structure’s unusually large size implies 
the large number of people and ani- 
mals that required shelter here. 
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The Rock Creek Stage Stop was placed 
on the National Register of Historic 
Places in the fall of 1982. Today, the 
stage station is in serious condition. 
Continuous heavy snows have placed 
the structure in jeopardy. The move for 
preservation of this important site 
began in late 1996, when the Steam- 
boat Springs based Routt and Medicine 
Bow National Forests, Division of 
Wildlife, and Historic Preservation 
Committee of the Tread of Pioneers 
Museum joined forces in an attempt to 
find funding and support for the stabi- 
lization of the building and signage to 
interpret its important history. 


Courtesy of the Bedrock General Store 


Other Road Side Attractions 
General Store at Bedrock 


Skip Doty, AIA 
Carbondale, Colorado 


The landscape of Western Colorado is 
one of great contrast and stark beauty. 
As one gets closer and closer to the 
Utah border, familiar mountains give 
way to a collection of sharp canyons 
cutting through dry plateaus covered 
with dense juniper and pinion forests. 


One of the most interesting contrasts 
in this landscape is the Paradox Valley 
located in Western Montrose County. It 
was so named in 1875 because the 
Dolores River mysteriously cuts across 
the valley instead of running with it, 
leaving the eastern half of the valley a 
desert. The western part, though not 
irrigated by the river, has been made 
habitable for thousands of years by 
springs and creeks fed by Utah's La Sal 
Mountains to the west. 


The town of Bedrock, located on the 
Dolores River, was established in 1883, 


to support the growing local ranches. 
In 1891, a prominent rancher and State 
Senator named J. P. Galloway estab- 
lished the Bedrock General Store. The 
high point of Bedrock’s history came 
when the nearby Cashin Mine 
unearthed one of the largest copper 
nuggets ever found. At the time, from 
1899 to 1908, Bedrock had a popula- 
tion of 500 people who were served by 
a large hotel, two saloons and two 
stores, of which only the Galloway 
Store remains. 


Today, the Galloway Store continues to 
serve the area. A previous owner 
applied for and was granted recogni- 
tion as a State Historic Site, in 1993. 
Unfortunately, the store itself contin- 
ued to deteriorate. 


The current owners, Paul and Rose 
Morse, are continuing the tradition of 
the store. They have built up its inven- 
tory to serve the local people and the 
tourists that now travel along Colorado 
State Highway 90. Although mainte- 
nance has been required for the store, 
all of the work that has been done is 
consistent with preserving it as it was 
in the 1890's. Currently, the original 
store counters, in use for over 100 
years, are being restored and Paul has 
thought about rebuilding the covered 
porch that used to run around the 
whole upper level. It was brought 
down by a team of horses that were 
tied to a supporting column. In this 
part of the world, time tends to move a 
little slower, so this project will cer- 
tainly happen in its own time. 


Drawing by Patrik Davis 
Associates, AIA 


Preserving the Past in 
Montrose 


John Eloe, AIA 
Patrik Davis Associates, AIA 
Montrose, Colorado 


As in many communities across the 
west, elementary schools from the ‘30s 
and ‘40s are being replaced with new 
school buildings, leaving the original 
ones in the path of the wrecking ball. 
The 1935 Morgan Elementary School 
in Montrose, designed by Temple Buell, 
is one example. Although lacking some 


[ continued on page 14 ] 
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Preservation, continued from page 1 


of the ornamentation from the art deco 
style of the earlier decade, this two- 
story school still shows “Aztecan” and 
“Sumarian” influences in its crenellated 
parapet and bas-relief brick detailing. It 
certainly reflects the character and 
affordable design of the depressed 
Modern style of the early 1930's acade- 
mic construction boom. 


Over its 60-year life, Morgan School 
has faired well and is considered an 
historical heirloom in the Montrose 
community. The recent passage of a 
sales tax referendum made possible the 
marriage of the new regional library 
and the historical school into the 
Library and Buell Community Higher 
Education Center. 


As with most projects involving preser- 
vation, issues ranging from asbestos 
mitigation to accessibility, and mechan- 
ical systems to safety, and are the first 
concerns. Funding is often short and is 
generally used up in these areas instead 
of in the more visible ones. However, 
once these core issues are addressed, 
and the vitality of the building pre- 
served, money can be spent over time 
to truly complete the project. 


This project includes all those impor- 
tant core issues, as well as the addition 
of a new library structure and the 
reversal of other less sensitive improve- 
ments done in the past. The existing 
front entrance is being enhanced with 
a canopy, large precut concrete globes 
and period light fixtures, added with 
respect to the design, style and symme- 
try of the school. The new library 
building was designed and placed on 
the site so as not to deter from the 


colorado west chapter 


visual identity of the school building. 


Ideally, as the building strides into its 
next 60 years of vital community ser- 
vice, more preservation actions will be 
taken to enhance the interior of the 
classrooms. More importantly, even if 
no other improvements are made, 
Montrose has set an important example 
of preservation and revitalization by 


reusing the Morgan School. 


Courtesy Durango Art Center 


The Durango Art Center 


Suzannah Reid, AIA 

with contributions from Jill Seyfarth, 
Planner, City of Durango 

Brian Wagner, Durango Art Center 


The Durango area has seen a dramatic 
increase in construction over the last 
few years, and the City has worked 
hard to preserve the historical, in the 
traditional sense, buildings both com- 
mercial and residential. 


In the spring of 1996, the City pur- 
chased two downtown properties to 
provide parking next to the downtown 
core area. One of the properties was 
home to the first auto dealer in 
Durango. Built in the 1920's, the build- 
ing is a classic example of the commer- 
cial architecture of the period. As plans 
for demolition of the building were 
proceeding, a small group of people 
from the community, the State 


1 Victorian 
m Stairs 


& Woodworking, Inc. 


Stairs + Mantels - Moulding 


“PEOPLE ARE 
STARTING 
TO STAIR” 


Dave Preston « (970) 984-2641 
P.O. Box 976 • New Castle, CO 81647 


Reach your statewide audience in the 
Colorado ARCHITECT 


ase 
It’s the only publication designed to reach the 


highest quality of registered architects 


throughout the state of Colorado. 


GREAT SIZES AND RATES FOR ADVERTISING 


The 
Newsletter 
Group 


Call Kelli Davis today 
for information about 
discounted rates. 


303.789.0879 


Historical Society, and the city’s preser- 
vation officer, began a movement to 
preserve the building. Yet, it was not 
until the Art Center—a downtown 
store front operation—submitted a pro- 
posal to restore the building in partner- 
ship with the City for its new facilities, 
that the preserving the building 
became a reality. By this spring, reno- 
vations were beginning for a gallery, 
children’s museum, performance space 
and offices. 


The Art Center embarked an a capital 
drive for funding the renovations, 
beginning with the designation as 
Colorado Enterprise Zone and support 
from the State Historical Fund. The Art 
Center went to the community for 
financial and physical support. Pushing 
a broom became just as important as 
writing a check. 


In our towns, where property values 
tend to push community organizations 
to the periphery, projects like this one 
not only reinforce the role of the arts 
in the community, but the role of com- 
munity in the arts. 


SSS 
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Mindy Hurlbut, designer, 
Greenbank Associates 


Historic Preservation in 
Telluride 


Kay Simonson 
Historic Preservation Planner 
Town of Telluride 


Known as an important mining camp 
of the late 19th century, Telluride is 
also significant for constructing the 
first commercial alternating current 
electrical system, and its “boom town” 
architecture. The town was designated 
a National Historic Landmark District 
in 1963, the first zoning was estab- 
lished in 1970, and the Telluride Ski 
Area opened in 1972. Recognizing that 
the town would grow and the impor- 
tant historic district should be protect- 
ed, the town established the Historic 
Preservation Commission in 1973. 


At the heart of Telluride’s historic 
preservation program is an understand- 
ing that the Town’s Master Plan and its 
land use regulations must be compati- 
ble with and support preservation 
goals. To that end, the Town continu- 
ously reviews and updates the Land 
Use Code and the Design Guidelines for 
Building in Telluride Handbook. Recent 
amendments include a 1993 citizen- 
initiated ballot measure that reduced 
the maximum floor area ratio for com- 
mercial buildings, so the mass and 
scale of new buildings is consistent 
with historic commercial buildings. A 
growth management plan is also in the 
works with an eye toward perserving 
the community. 


Despite tremendous growth and new 
construction, the architectural charac- 
ter of the Telluride National Historic 
Landmark District has been preserved, 
providing community identity and set- 
ting the standard for new development. 


Look for more information on all these 
issues and projects in upcoming issues of 
the newsletter. 
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PROFESSIONAL 


UNDERWRITERS 


PUI Agency of Colorado, Inc. 


Allow Us To Deliver The Reliable 
Protection And Dependable 


Specialized Insurance Placement 
Architects / Engineers Errors and Omissions 


PUI AGENCY OF COLORADO, INC. 


4949 South Syracuse St. Suite 300 


Service You Require 


Denver, COLORADO 80237 
303-843-0229 


Your Local Representative is: 


Mike Cozart 
phone 303-716-0677 fax: 303-716-0688 
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why throughout 
the world, 

q designers of stone 
structures can 
depend on 
Cold Spring Granite 
for the finest in 
granite products 


and applications. 


Cold Spring Granite 
202 South Third Avenue 
Cold Spring, MN 56320 


1-800-551-7502 
Fax 320-685-8490 


War am | 
CONNA PO 
WITH ALL THIS 
JUNK ? 


Are you asking yourself this very ques- 
tion? Have your Spring Cleaning 
efforts left you with a pile of stuff that 
you have no idea how to dispose of? 
Well, let AIA Colorado take care of 
that problem for you. 


AIA Colorado is participating in the 
“LoDo No Garage Garage Sale” on July 
12, 1997. We will be sponsoring a 
booth, along with other LoDo residents 
and businesses. You can bring anything 
you would like to get rid of, from old 
equipment laying around the office, to 
any personal possessions you may have 
at home—anything goes at this incred- 
ibly unique LoDo event! 


Revenue generated from sales will go 
to support AIA Colorado programs and 
activities. Please have anything you 
want to be sold at the AIA Colorado 
office no later than 5 PM Thursday, 
July 10, 1997. Then, stop by the “No 
Garage Garage Sale” on the 12th and 
check out all the treasures LoDo resi- 
dents and businesses have up for grabs. 


The sale will take place along the 1400 
block of Wynkoop Street, extending 
over the bridge into the 1600 block of 
14th Street. For more information 
please call Terri Taylor at 
303.446.2266. 


[ Dues, continued from page 1 ] 


e Create a unified state-wide sponsor- 
ship program 

e Return sponsorship revenue back 
to the local chapters on a member- 
ship ratio basis 


To complete the vision of a single orga- 
nizational structure for AIA members 
across the state of Colorado, without 
compromising the ability of local chap- 
ter representation, a dues restructuring 
proposal has been presented to the 
boards of AIA Colorado and each local 
chapter. In accordance with organiza- 
tional bylaws, a formal board vote must 
be preceded by a 60-day comment peri- 
od from AIA members. 


The Consolidation of Local and State 
Dues. Local and state dues will be con- 
solidated into one lump payment to 
AIA Colorado of $273 per year, per 
licensed architect member. The dues 
revenue, along with additional current 
revenue sources, will support the orga- 
nizational ability of AIA Colorado to 
provide equitable member services to 
each AIA member across the state. 
Equitable member services include: 

+ Firm/Member Profile * Colorado Architect 
* Design Conference * Mini-Grassroots 
* State Lobbying + Legislative Monitoring 
+ Government Affairs * Gallery Exhibits 
* Referral Program + AIA Documents 
+ Weekly Job Board * Continuing Education 
* Resource Center + Committee Activities 
* Website * Networking 

* Meeting Space * Technical Assistance 
* Travel Assistance * Grants to Local Chapters 


* Operating Overhead * Staff Salaries 


CUSTOM HOME 


Castle 


BUILDERS 


BUILDER/DEVELOPER SINCE 1979 


1114 W. 7th Avenue 
Denver, Colorado 80204 


303-825-6234 (Phone) 


303-825-6255 (Fax) 


1997 


e R-5 to R-8 Insulation 

e 99.5% UV Blockage 

+ Super-Cool, Low-Reflectivity Clear Glass 

e Monumental Picture Windows - to 6’ x 12’ 

e Condensation Freedom — to 35°F below zero 

e “Tuned” Morning Solar Gain - Afternoon Solar Rejection 


è Full European AlpenView Window Line - Boulder Factory 


AlpenGlass 


e 16-Year History of Expert Architectural Assistance 
e 15-day delivery (vs. months from competitors) 
e Commercial / Residential / Institutional 


(800) 882-4466 or (303) 530-1150 


Technology 
Update... 


A ALPEN 
ae 


ALPENGLASS/HEAT MIRROR 


5400 Spine Road ¢ Boulder, CO 80301 
Fax (303) 530-1753/ (800) 321-1753 
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. What will the dues increase 


be? 

For licensed architects, $35 for the 
North Chapter, $60 for the South 
Chapter, and $65 for the West 
Chapter. Denver chapter dues will 
remain the same. 


. What will we get for an 


increase in our dues? 
Increased levels of administrative 
and program support from the AIA 
office and on-site technical assis- 
tance from staff members traveling 
to local chapters to assist with par- 
ticular programs or events. 


. Will we completely lose our 


local chapter revenue? 

No. Each chapter will receive the 
same amount of dues revenue 
return—in the form of a $10,000 
grant from AIA Colorado — for 
their discretionary use. As a sepa- 
rate revenue stream, sponsorship 
revenue will be returned to each 
local chapter on a membership 
ratio. Non-restricted local chapter 
revenue should actually increase by 
more than double what local chap- 
ters have been operating with 
under the previous dues structure. 


. Will local chapters lose 


power or autonomy? 

No. Each local chapter will retain a 
separate board of directors and 
complete authority over local chap- 
ter decision-making. In addition to 


Es Su Casa! 
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retaining local chapter boards of 
directors, each local chapter will 
have absolute discretion over: a) 
the programs delivered at the local 
level, and b) their independent 
chapter budgets. 


5. Will we have to raise addi- 
tional funds through spon- 
sorship or fundraising? 

Yes. Our goal is to offer free contin- 
uing education programs and mem- 
ber services to our members. With 
a well-constructed strategic plan, 
we should reach this goal in three 
to five years. Sponsorship revenue 
is what allows us to offer reduced 
program rates, and in the future, 
potentially free programs and mem- 
ber services. 


Forward your comments to us via: 

e-mail aiadenco@aol.com 

website www.aiacolorado.org 

fax 303.446.0066 

phone 446.2266 or 1.800.628.5598 

address 1526 15th Street, Denver, CO 
80202 


CLASSIFIEDS 


PHILIP WEGENER KANTOR 
PHOTOGRAPHY & VIDEO 
shoots architecture, interiors, and 
exteriors in all formats: large-4x5, 
medium format—1!20 or 35 mm. Any 
lighting situation or location possible. 
Call Philip at 303.444.8414. Fax: 
444.0242 


Join us for our Open House on August 19, 


20, & 21, 1997. 


Experience the latest 


reprographic technology at 2220 Curtis 
Street, Denver. We feature Two OCE 9800s 
Two Canon Color Laser Copiers * Two 
HP750C Color Plotters * High Volume 
Xerox Copiers * Complete Bindery & Offset 
Printing Services * Full Photographic 
Facility * Pickup & Delivery throughout the 
Metro Denver Area using our own couriers 
(not a service). Keep watching the A. I. A. 
newsletter for further Open House details! 


at 


7 P 0EPRODUCTIONS LTD. 


2220 CURTIS STREET * DENVER, COLORADO 80205 


TEL: (303) 297-9191 


FAX : (303)297-8885 


HTTP://WWW.KENSREPRO.COM 


CALENDAR Events 


JULY 


3 Committee on the 
Environment, noon, AIA 
offices 


3 Denver Board of 
Directors, 5:30 PM, AIA 
offices 


4 AIA offices closed 


9 Request for Call for 
Entries form and fees due 
to AIA offices 


15 Design Conference 
Committee meeting, 5:30 
PM, AIA offices 


17 Denver Design Build 
Committee, Redefining 
the Profession Breakfast 
Roundtable Discussion 
Series, “Designing 
Strategic Alliances: Team 
Building,” 7:30 - 8:30 
AM, AIA offices 


17 Design Communication 
Committee meeting, 
“Learning about the 
Internet,” brown bag 
workshop at noon, AIA 


offices 


18 Colorado Finance 
Committee, noon-2 PM, 
AIA offices 


18 Colorado Board of 
Directors 2-5 PM, AIA 
offices 


22 Public Architects 
Roundtable, 5:30 PM, 
University of Colorado at 
Boulder, ITTL Building. 


- Supscripe TO THE Cororapo Arcurrect 


H Street, Denver, CO, 80202, 303.446.2266, 


| Fax 303.446.0066. 


1 The Colorado Architect is provided to members as a member 
| -L service; subscriptions are available to non-members for $60 
| per year. Mail or fax the form to AIA Colorado at 1526 15th 


For more info. call Bill 
Deno at 303.492.8962 


24 Historic Preservation 
Committee, 7:30 AM, 
AIA offices 


AUGUST 
7 Committee on the 


Environment, noon, AIA 
offices 


7 Denver Board of 
Directors, 5:30 PM, AIA 
offices 


8 AIA Denver Golf 
Tournament. Call AIA 
offices for more info. at 
303.446.2266 or refer to 
page 7 

13 Submission binders due 
for AIA Colorado Annual 
Design Awards, to AIA 
offices 


15 Colorado Finance 
Committee, noon-2 PM, 
AIA offices 


15 Colorado Board of 
Directors 2-5 PM, AIA 
offices 
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Denver Design Build 
Committee, Redefining 
the Profession Breakfast 
Roundtable Discussion 
Series, “Defining Your 
Ambitions,” 7:30 - 8:30 
AM, AIA offices 


21 Design Communication 
Committee meeting, 
“Drawing Shortcuts slide 
show,” brown bag work- 


FIXED WALLS - LIKE RIGID IDEAS - ARE OBSOLETE 


Are you fully benefitting from today’s 
cutting edge technology and ever changing 
business climate - are you considering time, 

environment, cost and flexibility when designing 
commercial interior partitions? 


Demountable/Relocatable Partitions!! 


1/3 less time to install than standard 
fixed drywall 


Environmentally responsible 


Substantial cost savings over fixed 
drywall construction 


Can be reused as space requirements 
change for 30% to 60% less than 
fixed drywall 


Vinyl Laminators is a custom manufacturer of commercial 
<D demountable partitions based in Colorado. 
‘3, For further information call Charlie Davis at 733-2476. 


w VINYL LAMINATORS, ĪNC. 


shop at noon, AIA offices Building. For more infor- 


28 Historic Preservation mation, call 303.446.2266 


Committee, 7:30 AM, AIA 
offices 


SEPTEMBER 


27 AIA Denver Annual 
Awards Galaat Auraria 
Campus North Classroom 


Colorado Architect 
1526 15th Street 
Denver, CO 80202 
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Historic PRESERVATION Issue 


ompassion has been chosen 

as the theme of the 1997 

AIA Colorado Design 
Conference. As David Barrett, AIA, 
chair of The Design Conference 
expresses it, the theme reflects “com- 
passion in an empowering sense.” 


Can the architect be a meaningful 
team-player? How can we bring more 
compassion to our work? Will compas- 
sion for our planet be the call for 
architects as we enter a new millenni- 


um? 


We must plan for the future. 
Stapleton being a place in search of a 
promising future, Stapleton caught 
our attention as a good place to start. 
Come join us October 17-19. 


Thoughts on the Upcoming 
Design Conference 
Pace l 


COMPASSION... 


The 1997 AIA Colorado Design 
Conference will have inspiring 
national and international speakers 
from the design profession, 
roundtable discussions cov- 
ering pertinent issues, 


statewide vendors and manu- 
facturers displaying and 
demonstrating their prod- 
ucts, and 1997's design 
award winning projects. 


AVA COCORADO = 1097 


ComePAS*SION 1997: (k’m ‘pash’ an), n 1: a 
kind of passion put to use for healing and cele- 
brating; 2: creativity put to the service of justice 
making; 3: the rediscovering of that passion 
which brought each of us to the architectual pro- 
fession; 4: the creation of meaningful places pos- 
sessed of social purpose; 5: the thoughtful use of 
our talents as architects. 


inside 


AIA Colorado Dues 


Restructuring 
Pace | 


Who’ Responsible for Golf Tournament 
Historic Preservation? 
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